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A Kim Wallace and Harry Washburn, founders and principals of the
firm, both come from a strong background of packaged goods
marketing (General Foods, Noxell, General Colgate Palmolive,
Gillette, General Mills) at top New York advertising agencies.

E Harry Washburn 20 years teaching
Harvard University Extension School.
(Andover Academy, Dartmouth
College, Harvard Business School)

E Kim Wallace (left) joined the Radcliffe
Seminars faculty in 2002. (University
of Massachusetts; class president)

E W&W Fortune 500 clients include IBM,
Bl ue Cross Blue Shield, MacyoOs,

Reebok, P&G, Cingular and Fidelity
Investments.
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Educatiom Clasrss

Babson College
BayPath Junior College
Bentley College

Berklee College of Music
Boston University
Brown University

Curtis Institute

Des Moines University
Emmanuel College
Harvard Business School
Merrimack College

MIT
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Northeastern University
Pomfret School

Radcliffe Seminars
Skidmore College

Stonenhill CollegeUT Austin
University of Illinois
University of Massachusetts
Quinnipiac University
Worcester Academy
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A 50,000 Interviews
A 10 Years Research

* 3 Decision Making Modalities
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